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LinkedIn Ads
Management Pricing

Full-funnel demand generation for B2B companies. Strategy,

execution, and reporting built around how buyers actually buy.

£750m-+ 150+ 7+

AD SPEND MANAGED ACCOUNTS MANAGED LINKEDIN ADS EXPERIENCE

Marketing
Partner



GETTING STARTED

Setup Phase, Month 1

LinkedIn Ads Setup

One-time fee. Everything you need to launch with confidence.

£1,350

one-time

© Up to 2 x 30-min Customer Interviews to
establish voice of customer

© Audit of existing campaigns to review
setup and performance

© Competitor activity review to inform (© Marketing strategy, proposition, and

planning messaging review via onboarding form

O Kick-off call to ensure alignment ahead of © Targeting and content strategy for
strategy creation approval

© Asset briefing and feedback or creationto (@ Conversion tracking and custom audience
channel best practice implementation

ONGOING MANAGEMENT

Monthly Management, Month 2+

MOST
POPULAR
Core Growth Scale
Up to £5k/month ad spend £5k-£10k/month ad spend £10k-£25k/month ad spend

£1,350 £1,750 £2,200

per month per month per month

INCLUDES EVERYTHING IN CORE, PLUS EVERYTHING IN GROWTH, PLUS

v Attribution tracking setup
(Dreamdata or equivalent)

v Attribution tracking with select v Advanced attribution reporting
metrics in monthly report with quarterly insights deck

v~ Bi-weekly check-in calls Y Deeper testing framework Y Dedicated campaign manager
v End-of-month performance (multi-layer retargeting, for rapid optimisation

review stakeholder messaging) Y Up to 7 new creative templates
v Expanded A/B testing across Y Up to 2 x 30-min Customer per month

audiences, messaging, and MRS [P LRI Y Quarterly strategy workshop

ormats to 5 new creative templates with leadership alignment

f Upto5 i pl ith leadership alig

v~ 1x 30-min Customer Interview per month

per quarter Y Quarterly strategy review and

v Up to 3 new creative templates presentation for leadership

per month

A template is a net new ad design
created from scratch, not simply
changing a headline on an existing ad.

/deal for companies scaling beyond
initial validation and investing in pipeline
generation.

For teams ready to invest seriously in
Linkedlin as a core pipeline channel.



YOUR TEAM

What's Included Across All Tiers

Dedicated Squad

Every client is assigned a Strategist, Account Manager, and
Campaign Manager. Your squad knows your business, your
audience, and your goals. No revolving door of junior staff.

Full-Funnel Creative

Educational, in-feed content across all five stages of
awareness. We ideate and brief (or create) assets designed for
the LinkedIn environment, not repurposed display ads.

Continuous Experimentation

Systematic A/B testing across targeting, creative, copy, and
bidding. We establish benchmarks in months 1to 3, then
optimise relentlessly to improve cost per outcome.

COMMON QUESTIONS

FAQs

What makes Fill My Funnel different from other agencies?

Strategy-Led Approach

We build campaigns around how B2B buyers actually buy. 95%
of your ICP isn't in-market today, so we prioritise demand
creation and mental availability alongside conversion capture.

Attribution That Tells the Truth

We report holistically from audience penetration to
engagement to influenced conversions. No false certainty. We
build attribution narratives that reflect how B2B really works.

Regular Reporting and Calls

Weekly updates on priorities and optimisations. Monthly deep-
dive analysis with segmented performance breakdown, insights,
and actionable recommendations for the next period.

We do one thing and one thing well. LinkedIn Ads. We're EMEA's only LinkedIn-focused Marketing Partner, led by a Certified LinkedIn Expert

with 7+ years and £750m+ in managed spend. We take a full-funnel, demand-led approach grounded in how B2B buyers actually buy, not

short-term lead arbitrage.

What kind of results can I expect?

Results depend on budget, objectives, and historical data. Typically, clients see significant improvements in lead quality and website cost

per acquisition within months 3 to 5 once we've completed the test-and-learn phase across targeting, creative, and copy.

How do you measure and report performance?

We provide weekly updates on current priorities and a deeper monthly dive including segmented analysis across campaigns and ads, with

actionable recommendations. We report holistically, from audience penetration to engagement to influenced conversions, not just last-click

metrics.

What is your approach to budget management?

We work with you to define a budget that aligns with your company size and goals. The more mature your website and the stronger your

web traffic, the faster you can begin retargeting and see conversions. Starting from scratch typically requires a commitment of 4 to 6

months and an ad spend budget of £3-4k per month.

Ready to fill your funnel?

Book a discovery call to discuss how we can grow your pipeline.

Book a Discovery Call



https://www.fillmyfunnel.co.uk/book-a-call/

